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DIVERSITY — SOUTH CAROLINA STYLE
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I\/IAJOR LIFESTYLE GROUPS
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Top 10 Lifestyle Cultures — 71.74%

MOSAIC Households in South Carolina: 1,793,736
NAME #HH %TOTAL
Minority Communities 327,625 18.27% .
Steadfast Conservatives 194,485 10.84% |
Struggling City Centers 187,881 10.47% |
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Urban Commuter Families 123,220 . 6.87% -
Rural Southern Living 94,866 5.29% |
Prime Middle America 91,852 5.12%
African American Neighborhoods 90,836 ©.06% |
Professional Urbanites 64,443 3.59% |
Family Convenience 56,718 3.16%

Small Town Success 55,029 3.07%
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MAPPING LIFESTYLE GROUPS
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MAJOR LIFESTAGE GROUP COHORTS
GENERATION POPULATION

Builders (over 66 yrs) 552,540
' (born before 1946)

'Boomers (age 47-66)
(born 1946-1965)

Busters / Gen X (age 37-46)

1,202,424

615,582

(born 1966-1975)

Bridgers / Gen Y (age 22-36)
(born 1976-1990)

Millenials / Net Generation (age 0-21) 1,357,247
(born 1991 to present)

TOTALS

907,612

4,635,405

ACS 2009-2011 3-year estimates 3

PERCENT

11.92%

.
25.94% |

L

13.28% ¢

!

19.58% *

"

29.28%

100%
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MAJOR FAMILY TYPE GROUPS

« TOTAL HOUSEHOLDS: 1,767,020 100%
e Single Households 645,909 36.55%

|

 Non-Family 2+ HH 88,648 SHONR
%+ Married Couples no Kids -+ 535,211 30.29%
 Married Couples with Kids 311,793 17.65%

i-- Single Parent HH 185,459 10.50%

_ Updated © 2012
ACS 2009-2011 3-year estimates




MAJOR RACIAL/ETHNIC GROUPS

e 2011 POPULATION BY RACE: 4,635,405
— White 3,114,922 67.20%
— Black 1,291,973 27.87%
— Native American 14,548 0.31%
— Asian 58,444 1.26%
— Pacific Islander 1,938 0.04%
— Other/Multi-Racial 153,580 3.31%

e HISPANIC POPULATION: 235,951 5.09%

_ Updated © 2012
ACS 2009-2011 3-year estimates




MAJOR RELIGIOUS GROUPS | 808  ions ana

Membership in the United States
SC RELIGIOUS DIVERSITY | 2010. Copyright © 2012,
Association of Statisticians of
American Religious Bodies
M Catholic & Orthodox (ASARB).

M Evangelicalism

M Black Protestants

M Mainline Protestants St ate PO p u I at i O nf

m Other
1‘ m UNCLAIMED 4,625,34 S Cmaals
i L I

« South Carolina Religious Groups 2010
— Catholic & Orthodox 187,300 4.05%
— Evangelicalism: 1,410,988 30.51%
— Black Protestants: 256,178 5.54%
— Mainline Protestants: 482,103 10.42%
— Other: 76,874 1.66%
— UNCLAIMED: 2,221,921 48.04%




SPIRITUALITY IN SOUTH CAROLINA

“Practicing” 21%

Christianity Barna and

Hadaway, Marler
. & Chaves

26%

bty ! \" P Paul Ray

Catholicism / Other 50y a.SpinIuallty f

Unclaimed 48%  “Practicing” i32%
Alternative " Gallup and also
Spirituality Rl Ray

No Preference 14%

General Social Survey Hout & Fischer
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MAJOR SOCIO-RELIGIOUS GROUPS
EVANGELSCAPE SPIRITUALITY INDICATORS ~ HOUSEHOLDS

Unreached Status 1,209,544
Do not claim to be evangelical

Active Evangelical Presence 294,798
Attend at least once per month

Inactive Evangelical Presence 260,105
Don’t attend once per month

PERCENT
68.57%

16.71%

14.72%
N

Data Sources: 2010 AGS/Experian; ScanUS 2010 microgrid estimates; 2007
Simmons Research Bureau; 2010 TheAmericanChurch.org; and IICM Analysis

TOTAL HOUSEHOLDS 1,764,447




MAJOR SOCIO-RELIGIOUS GROUPS

UNREACHED SPIRITUALITY INDICATORS POPULATION

Religious But Not Evangelical 351,617
Mainline, Catholic, or Other

Spiritual But Not Religious 163,557
New Age, Alternative Spiritualities

Non-Evangelical & Not Interested /04,985
Not interested in religion or spirituality

PERCENT
19.93%

9.27% ¥

39.97%
N

Data Sources: 2010 AGS/Experian; ScanUS 2010 microgrid estimates; 2007
Simmons Research Bureau; 2010 TheAmericanChurch.org; and IICM Analysis

TOTAL HOUSEHOLDS 1,764,447




Worldview Survey Results —A05 Enterprising Couples

 Upper Middle Professional Couples & Families

Religious Preference vs. Belief about God for A0S Enterprising Couples

I Matter is all that existed in etemity and will exist
[ In a personal God, creator of all, whom | can know
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: 2 There may be a God. but we can't find out for sure
Identify Religious Preference




Worldview Survey Results: GO3 Rural Southern Living

 Young Rural Families

Religious Preference vs. Belief about God for G03 Rural Southern Living

B Matter is all that existed in etemity and will exist
In a personal God, creator of all, whom | can know
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Worldview Survey: K06 Getting By

 Lowest Income Single/Single Parents

Religious Preference vs. Belief about God for KO6 Getting By

2.0
1.5
1.0
0.5 4 [l Matter is all that existed in eternity and wall exist
[ In a persenal God, creator of all, whom | can know
0.0 - =55 %EE'E'% Eaigg EgEET EEESE ] God does not exist
E'Eg :géﬁ%ﬁ %.’EEEE QEE“%' E%%gé [ God is one and is not a trinity
EE O E E g E = '5. g :_Eu gtg E 2 .g}g - . God is an impersonal oneness or ultimate reality
= s Eak
Ly = - o e Bl God exists, but we can't know or talk with him

Bl God is a life force or higher power that underies all

Identify Religious Preferences
There may be a God, but we can't find out for sure




Missional Foundations

e Cultre IS NOT Instead Culture "
a Pancake ! RCERE IR |

F.

People are NOT all

many different
the same culturally

kinds of people-q 20




Missional Foundatlons

S L RS E—

What Divides Us Is Culture

| NeoTribalism — forming groups based on some
commonality

" Lifestage
Cultures

Ethnic Heritage

& Acculturation
Updated © 2012




WHAT DID YOU SEE?

e South Carolina has a Diversity of Cultures
— Ethnicities —Anglo, African-American, Hispanic, Asian
— Religious groups — World Religions, Cults, New Age
— Lifestyle groups — many varied

Updated © 2012




WHAT DID YOU SEE?

« Within Each Lifestyle Segment
— Each color represent different group
— What is our target? How do you decide?

 Between Each Lifestyle Segment
— Some segments are ethnic oriented

— Some segments are ethnically diverse
— Various Religious influences

— Wide variances socioeconomically

— Wide variances educationally

— Wide variances culturally

Updated © 2012




6 SOCIAL ENVIRONMENTS (Community Cultures)
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6 SOCIAL ENVIRONMENTS (Community Cultures)

e« 6 COMMUNITY CULTURES
— Types of community
— Cultural practices
— Cultural values
— Spiritual Issues
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Upscale Communities




Mainstay Communities
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, Worklng Communltles










Urban Communities
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YOUR MINISTRY GOALS MATTER'!

e They are Important to God’s Kingdom
— You take them seriously, and you should.

— Others take them seriously, because of what God can
accomplish through you.

e How Will You Set Your Goals ?

— Based on last year’'s events and projects'?
— Based on maintaining the status quo ?

— Based on your own “silo” without reference to the rest of
the team?
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YOU SHOULD SET MINISTRY GOALS THAT MATTER'!

e Set the Kind of Goals That Will Really Matter
— In light of the lostness of South Carolina
— In light of the diversity within South Carolina
— In light of the social environments in South Carolina

o Set Goals as a Multiplication-Driven Team
— Each of you needs the others on the team

— Each of your assignments should integrate with the others
on the team

Updated © 2012




DEVELOPING CONTEXTUAL APPROACHES

UPSCALE

MAINSTAY
WORKING
COUNTRY
ASPIRING
--Collegiate Group

URBAN

ETHNIC
--Multi-ethnic
Group

EVANGELISM

How do you share
the gospel with ?

How do you share
the gospel with ?
How do you share
the gospel with ?
How do you share
the gospel with ?
How do you share
the gospel with ?
How do you share
the gospel with ?

How do you share
the gospel with ?

CHURCH
PLANTING

How do you start
new churches in ?

How do you start
new churches in ?

How do you start
new churches in ?

How do you start
new churches in ?

How do you start
new churches in ?

How do you start
new churches in ?

How do you start
new churches in ?

MISSIONS
MOBILIZATION

How do you mobilize
believers in ?

How do you mobilize
believers in ?

How do you mobilize
believers in ?

How do you mobilize |
believers in ?

How do you mobilize
believers in ?

How do you mobilize
believers in ?

How do you mobilize
believers in ?
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South Carolina: THE MISSIONAL CHALLENGE

Any Questions?

For More Information Contact;:

Curt Watke, PhD

Intercultural Institute for Contextual Ministry, Inc.
6 Wateroak Court
North Augusta, SC 29841

Office: 803-279-5828
eMail: cwatke@iicm.net

Website: www.licm.net
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